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Job description

	Date: 
	January 2026


___________________________________________________________________

	Department:

	External Affairs, Communications and Marketing

	Post number:

	CCOMPO025

	Job title:

	Marketing and Communications Coordinator (Irish)

	Grade:

	Grade 8	


___________________________________________________________________

Main purpose of job

[bookmark: _Int_j4aoGIA6]Reporting to the Senior Marketing and Brand Coordinator, the post holder will be responsible for supporting the delivery of integrated council wide marketing activity – including Fleadh Cheoil na hÉireann and Irish language requirements – to the agreed quality, timescales, and budgets. 

[bookmark: _Int_LhNiig6j]They will work collaboratively with city partners and stakeholders and provide assistance to the Senior Marketing and Brand Manager and Senior Marketing and Communications Coordinator as needed on marketing and communications activities as required. 



Summary of responsibilities and personal duties

1. Support the delivery of marketing and publicity campaigns - including Fleadh Cheoil na hÉireann - to the agreed quality, timescales, and budgets.

1. Support the production of content for use across online and offline channels, working in partnership with council’s designers and agencies, ensuring the highest standards of accuracy and quality.

1. Support the commissioning and capture of photography and video content as needed, working in partnership with creative agencies and stakeholder organisations.

1. [bookmark: _Int_nVPikGoB]Distribute content to city partners and stakeholder organisations as required, managing access to content assets and reviewing third-party requests.

1. Support the design and production of publications and various promotional leaflets.

1. [bookmark: _Int_dWwKXNZu][bookmark: _Int_R94Djy7C]Engaging with colleagues and external stakeholders and delivery partners, maintaining cross-functional relationships in pursuit of the council’s wider objectives. 

1. Under the direction of the Senior Marketing and Brand Coordinator support the planning, production and distribution (including contributing to content, creative writing and editing) of the council’s external publications.

1. Contributing to campaigns encompassing, advertising, public relations, publications, digital marketing and social media, showcasing successes and identifying opportunities.

1. Contribute to the effective and efficient management of the creative process, providing detailed briefs, creative direction, graphic design concepts and photography for assigned projects. 

1. Oversee with the creation of council marketing collateral, considering the council and city brand tone of voice ensuring compliance with accessibility guidelines, legislation, and corporate identity, including for Fleadh Cheoil na hÉireann.

1. Work collaboratively with all staff in the Marketing and Corporate Communications function, to ensure a flexible, integrated approach to campaigning and contributing to the overall Marketing and Communications Strategy.

1.  Work closely with all senior officers and Elected Members, providing advice on aspects of marketing and communications activities, demonstrating sensitivity and diplomacy. 

1. Undertake evaluations for all relevant projects to assess effectiveness and impact of marketing and communication plans, making recommendations and implementing appropriate actions, as required. 

1. Carry out relevant benchmarking and market research to identify potential innovative opportunities for future developments, which can support the council’s marketing and communications strategy and associated brand plans. 

1. Responsible for safekeeping of all assigned equipment. 

1. Responsible for managing any temporarily assigned staff.

1. Participate in all induction and in-service training provided by Belfast City Council and in the induction and support of all newly appointed staff and other human resource management policies and procedures, as appropriate, including, absence management, disciplinary and grievance procedure.

1. Participate as directed in the council’s recruitment and selection procedures.

1. Act in accordance with the council and departmental policies and procedures including customer care, equal opportunities, health and safety, safeguarding and any pertinent legislation. 

1. Undertake the duties in such a way as to enhance and protect the reputation and public profile of the council.

1. Undertake such other relevant duties as may from time to time be required.

This job description has been written at a time of significant organisational change and it will be subject to review and amendment as the demands of the role and the organisation evolve.  Therefore, the post-holder will be required to be flexible, adaptable and aware that they may be asked to perform tasks, duties and responsibilities which are not specifically detailed in the job description but which are commensurate with the role.

Employee specification

	Date:  
	12 May 2026


___________________________________________________________________

	Department:

	External Affairs, Communications and Marketing

	Post number:

	CCOMPO025

	Job title:

	Marketing and Communications Coordinator (Irish)

	Grade:

	Grade 8


___________________________________________________________________

Essential criteria

Qualifications and experience

Applicants must, as at the closing date for receipt of application forms, either: 
· have a relevant third level qualification in a relevant subject such as Marketing, Communications, Public Relations, Advertising, Irish or an equivalent qualification or possess full, current membership of an appropriate professional body relevant to marketing and communications and be able to demonstrate on the application form, by providing personal and specific examples, at least one year’s relevant experience in each of the following two areas; 
or
· [bookmark: _Int_c5C3BeIv]be able to demonstrate on the application form, by providing personal and specific examples, at least two years’ relevant experience in each of the following two areas:

a) supporting the delivery of marketing communication and publicity plans in English and, or Irish; and

b) supporting the production of marketing collateral including magazines, brochures and leaflets for a multi-discipline organisation including writing and editing for hard copy or electronic publishing in English and, or Irish.

Please note, all short-listed applicants will be required to undergo and successfully pass language skills tests as part of the selection process; these tests will assess written and spoken Irish language fluency. Please note, that candidate marks from tests will be used to further short-list candidates to be invited to attend for final interview.


Desirable criterion

In addition to the above qualifications, membership and, or experience, Belfast City Council reserves the right to shortlist only those applicants who can demonstrate, by providing personal and specific examples on the application form, (c) relevant experience of managing external suppliers to deliver brand and marketing campaigns.

Special skills and attributes

[bookmark: _Int_b6zPuqXL][bookmark: _Int_UQcVypdT][bookmark: _Int_J8LzDxo9]Applicants must be able to demonstrate evidence of the following special skills and attributes which may be tested at interview:

[bookmark: _Int_9l7kAlTY]Communication skills: excellent written and oral communication skills with the ability to implement internal and external marketing communication plans which contribute to meeting corporate and departmental objectives.

[bookmark: _Int_FeguAeVY]Technical knowledge: an understanding of marketing and brand best practice including processes that maintain brand consistency.

[bookmark: _Int_eZCeolz9][bookmark: _Int_NeLS5uR8][bookmark: _Int_vwlTGZmE]Work planning and organising skills: the ability to operate effectively under pressure, to forward plan and to effectively prioritise taking into account short- and medium-term goals to organise workload and meet deadlines.

[bookmark: _Int_oSFdiQS6]Customer care skills: the ability to ensure that services are provided to the highest quality of both internal and external customers within agreed budgets and timescales.

[bookmark: _Int_F6RjHM5k]Decision making and analytical skills: the ability to analyse complex situations and take appropriate action with an understanding of the possible wider corporate implications of such action.

[bookmark: _Int_5FsjdU7C]Information technology skills: the ability to operate a range of standard office programmes and have a high degree of understanding of how information technology and new technology can aid communications and increase efficiency.

Team-working skills: the ability to work with multi-disciplinary, cross organisational teams, with a view to developing and delivering marketing and brand plans.

[bookmark: _Int_ZsyL8lZq][bookmark: _Int_NsBpULub]Political sensitivity skills: the ability to promote good public relations and the ability to maintain sound relationships with elected members, the media, the public and other bodies on a wide range of issues including those which are highly sensitive or confidential with an awareness of how local government and other public bodies operate.


___________________________________________________________________________
Marketing and Communications Coordinator (Irish)
